
  All of this information enables the 
law department to provide quarterly and 
annual budgets with a high degree of 
conödence and to evaluate settlement 
proposals.
    Internal company data helps to pro-
vide context for many cases. For example, 
internal Yahoo data regarding revenue and 
user traffic helps quantify and assess risk 
management. If a software feature attracts 
a claim of patent infringement, and it is 
part of a product with little revenue and a 
llow level of traffic, Yahoo can use that data 
to inform decisions about what should be 
realistically expected, as well as help to 
drive settlement. Outside the context of lit-
igation, Yahoo uses headcount data to 
gauge expected levels of invention disclo-
sures. In particular, the percentage of eng
neers and researchers in Yahoo’s workforce, 
their geographic location and the business 
unit where they work tends to inform the 
number of invention disclosures that the 
law department receives every year. Final-
ly, other third-party  data, such as informa-
tion provided by competitors in their 
annual reports, or provided by the United 
States Patent and Trademark Office 
(USPTO), is often extremely useful.
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